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US Outdoor Recreation Economy

The annual gross
economic output of
outdoor recreation is

Chart 3. Conventional Outdoor Recreation Activities,

$1 2 trllllon In 2023 Current Dollar Value Added, 2022-2023

Billions of dollars

2.3% of current dollar
GDP
 |n 2023, conventional

outdoor recreation
accounted for 31.4% of
U.S. outdoor recreation
value added, compared
with 32.7 %in 2022
Snow activities was $7.7 ' . - -
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largest conventional
activity in Colorado, Utah,
and Vermont.



Cumulative Change Since 2019: Snowboard Hard Goods CORONAINSIGHTS

> For every 100 snowboards sold in the Winter US Wholesale Sales
2018/2019 season, there were 147.5 sold in
Winter 2023/2024.

Sales of Snowboard hard goods were up in
2020 from 2019, declined slightly in 2021, but
less than the declines in Alpine goods).

Sales then spiked in 2022 and 2023, and
returned to above pre-pandemic levels in

Cumulative Change Since 2019: Alpine Hard Goods CORONAINSIGHTS 2024,

> Forevery 100 pairs of flat skis sold in the US Wholesale Sales .
Winter 2018/2019 season, there were 100.3 2019 [Base] 2019-2020 2020-2021 20212022 2022-2023 2023-2024
pairs sold in Winter 2023/2024. ——Snowboards 100 127 1113 152.9 185.1 147.5

. . ——Snowboard Bindings 100 112.0 109.6 162.4 187.6 128.2
Sales of Alpine hard goods were up in 2020 —Snowboard Boots 100 1246 1123 139.0 184.2 123.2
from 2019, but then declined in 2021, with
the exception of bindings which held steady.

This was the pandemic effect. . . .
Sales then spiked in 2022 and 2023, and Cumulative Change Since 2019: Nordic Hard Goods CORONAINSIGHTS

returned to just above pre-pandemic levels
in 2024.

2019 [Base] 2019-2020 2020-2021 20212022 | 2022-2023  2023-2024 For every 100 pairs of XC flat skis sold in the US Wholesale Sales
— Alpine Skis 100 1073 086 1231 1266 1003 Winter 2018/2019 season, there were 102.6
——Alpine Bindings 100 106.0 1075 1370 1314 109 sold in Winter 2023/2024.
——nAlpine Boots 106.7 953 124.6 1375 1237 Sales of Nordic systems (skis & bindings sold
—Alpine Poles 16.6 86.7 100.8 105.6 911 together) saw big increases in 2020, 2021,
——Alpine System Skis 109.7 819 129.2 1388 104.8 and 2022 (note the much larger scale for this
chart than previous charts), with 322 units
sold in 2022 for every 100 sold in 2019.

Sales of flat skis and bindings (sold
individually) declined in 2020, and saw much
more modest changes in 2021 and 2022.

2023 saw increases in skis/bindings sold 01 [Base] 20192020 2020-2021 2021-2022 20222023  2023-2024
individually and decreases in systems. —Nordic Skis 100 72.4 83.7 80.9 130.1 102.6
—NordicBindings 100 93.2 135.2 145.7 175.8 1019
—Nordic Boots 100 1104 129.4 174.8 160.1 85.1
——Nordic Systems 100 158.6 198.5 322.0 271.2 133.4
—Nordic Poles 100 90.8 1118 193.1 177.2 87.4

2024 saw returns toward pre-pandemic
levels across all Nordic goods.
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Snowsports Consumers

Snowsport participation PARTICIPATION OVER TIME
topped 30M in 2023-24

Cross Alpine Sionboardin Siowshios Sledding/ Alpine Snowboard Winter Fat
. : : *All figures Country Ski 9 Snow Tubing Touring Touring Biking
* Snowsport participation is are in the
. . thousands “ Growth Growth Growth Growth 3 Growth o Growth o Growth Growth
defined as having (000s) % % % % % % % %

participated at least once
during the season in one
of our tracked sports.

2018/2019 7,798

2019/2020 - 7,885

« Growth was driven by
snowboard and sledding,
while other sports saw
small growth or even

2020/2021 g 7,961

2021/2022 = 8,161

declines. 2022/2023 8978 | 10.0%

2023/2024 9,811 6.6%




Snowsports
SI a Industrien 23-24 PARTICIPATION STUDY: WINTER SPORTS PARTICIPATION AND DEMOGRAPHICS

America

RACE/ETHNICITY OVERALL

I 2023-2024 W US POPULATION
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Inclusivity Isn’t Optional Anymore

The demographics of the
US are changing.....

In 2019, for the first time,
more than half of the
nation’s population under
age 16 identified as a racial
or ethnic minority.
(Brookings Institute)

By 2044 Americans that
identify as a race and
ethnicity other than non-
Hispanic White is predicted
to increase to over 50%.
(Brookings Institute)
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Race and Ethnicity Prevalence for the United States: 2020

Prevalence graphs show the percentage of the population that falls into the largest
racial or ethnic group, the second largest group, and the third largest group

Largest racial or ethnic group Second largest racial or ethnic group Third largest racial or ethnic group Diffusion Score
‘ B 0%
Aged 18 and over % B 1.7% B 10.7%

Total population 57.8% % | 121% ]E N.4%

Under the age of 18 47.3%

i ‘MU‘ I rican Indi Native Hawallan and
White alone, || African American % “ Asian alone, Other Pacific Islander

" " Other Race Two or More Races,
not Hispanic or Latino : ‘alone, |. e lll ; not Hispanic or Latino alone, not His ":;:"r Lotino s Hispanic or Latino Hispanicor Latino
mm«m not Hispanic or Latino e
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Navigating Complex Regulations are
the New Norm

What is Extended Producer Responsibiity (EPR)?

Product End of Life
Extended Producer Responsibility (EPR) is an environmental policy

BAIDONY /25
COVIFLANCEDEADLINE

9724

approach that holds producers accountable for the end-of-life of
products, including their take-back, recycling, and final disposal.

SUPPLIER

APPAREL TEXTILES HARD GOODS SKI WAX

(NY/CO)

Financial Responsibility

EPR shifts the financial and managerial responsibility of waste
management to the producers, encouraging innovation in product
design to minimize environmental impact.

DO ANY OF YOUR . DO YOUR 25 YOUR
IMPORTED/MANUFACTURED CES UK 25 EEARER TEXTILE PRODUCTS
PRODUCTS FROM 2011-2022 CONTAIN PFAS? CONTAIN PFAS?

CONTAIN PFAS? (INCL. APPAREL)
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DO YOU MANUFACTURE
OR IMPORT HARD GOODS
CONTAINING PFAS?

00 YOU MANUFACTURE,
SELL OR IMi
SKIWAX WITH FAS?

BUSINESS
o

PROVIDE YOUR RETAIL NCATEI7?

: Waste Reduction Tactics
TR oo S PR REAL i sty 3 i . e R Some ways EPR aims to reduce waste is by lncreasmg recycling,
e
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DEPARTMENT OF THE ENVIRONMENT

CANADIAN ENVIRONMENTAL PROTECTION ACT, 1999

INITIATIVES IN FOCUS

EU GREEN DEAL NEW CONSUMER AGENDA

ice with reipeet 1 certain per- and pelyfiusrosiyl sb

Circular Economy Action Pian s of the Ganerst Product Safety
o

+ Empowering Consumers fof the Green
Transition irective

Sustainable Product Policy y

Framework

Climate Action Less Waste, More Valus

+ European Cimate Law . i Rogulssion Key product value chains
+ European Chmate Pact
+ Carbon Border Adjustmant shgman 'E"s"‘;:".‘:m“
Mecharism * €U Chamica Swrategy for c‘"‘.
Sustainasibty + Packaging and Packaging Waste
Raguiaton

EU Action Plan Towards  Leading efforts at global
level

—

* Mainstreaming
for air, water and soil Economy n trade v Reguiation Vertical initiatives
BRI, « Giodal Circular Economy

Horizontal initiatives




Tariffs Sia

> o

20% tariff on all Chinese imports
25% tariff on all imports from Mexico

25% tariff on all imports from Canada

25% tariff on extruded aluminum &
steel products and derivatives from EU,
Australia, Brazil, Canada, Japan,
Mexico, South Korea, UK, and Ukraine

Counter tariffs on US products =
LiNE

ONE HAMBURG
LT
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Climate risk isn’t a ‘later’ issue.
It's a ‘'now’ issue.

From snowy West to snow-starved East, a map of winter

« We are seeing an increase in winter precipitation winners and losers
falling as rain instead of snow (The National 0m o 8 as
Environmental Education Foundation). Seasonat snowti ool

» Winter is 34 days shorter since 1982
(American Geophysical Union)

« Climate change could lead to continued ¥ : it
o - Y Ve * A — - Seasonal snow totals compared to normal
shortening of the snow season (NYT). g g et fr et i, o o e 2 shown s

M This season | Normal

« Western US has experienced a 41% drop in
snowfall. (American Geophysical Union).

« An average of 3.4% of retail sales are directly
affected by changes in the weather each year
(National Retail Federation). ot

Chicago

« “Skier visitation declined 9.5% compared to the
prior year, driven by unfavorable conditions across
our resorts in North America and Australia,”
Kirsten Lynch (vail Daily).

THE WASHINGTON POST



http://www.neefusa.org/weather-and-climate/weather/winter-weather-trends-and-projections
http://www.neefusa.org/weather-and-climate/weather/winter-weather-trends-and-projections
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"When one door closes, another door
opens; but we so often look so long
and so regretfully upon the closed
door, that we do not see the ones
which open for us."

— Alexander Graham Bell
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