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 INSIGHTS FROM SIA’S CONSUMER PANEL OF WINTER SPORT ENTHUSIASTS

BASED ON AN ONLINE SURVEY TO SIA’S CONSUMER PANEL. 
973 TOTAL RESPONSES IN FEBRUARY 2023.

U N A I D E D  AWA R E N E S S

A I D E D  AWA R E N E S S  A N D  P E R C E P T I O N S

O U T E R W E A R

B A S E  A N D  M I D L AY E R S

Responses below reflect top-of-mind, unaided responses. Respondents were only asked for their respective sports. All respondents were asked about 
base/midlayers. Data were cleaned, coded, and aggregated. "Other" in each category includes many other brands (<1% each). 

Responses below reflect aided responses where respondents were shown a list of brands then asked if they were aware of each brand. Respondents 
were shown all brands, not filtered by sport. If they were aware of the brand, they were then also asked their perception of that brand (somewhat or very
positive perception shown). 

Responses below show participants’ favorite outerwear brands (they could only select one), brands they report having purchased in the
past 12 months, and brands they would consider the next time they’re shopping for outerwear (they could select multiple).

Responses below show participants’ favorite base/midlayer brands (they could only select one), brands they report having purchased in the
past 12 months, and brands they would consider the next time they’re shopping for base/midlayers (they could select multiple).
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FAVORITE, PAST PURCHASE, AND FUTURE CONSIDERATION

WOULD CONSIDER BUYING OUTERWEAR

FAVORITE  BASE/MID WOULD CONSIDER BUYING BASE/MID

FAVORITE, PAST PURCHASE, AND FUTURE CONSIDERATION
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OUTERWEAR FOR SKIING

N
or

th
 F

ac
e

Pa
ta

go
ni

a

Ar
c'

te
ry

x

H
el

ly
 H

an
se

n

Sp
yd

er

Co
lu

m
bi

a

M
ar

m
ot

O
be

rm
ey

er

St
io

Fl
yl

ow

Bu
rt

on

M
ou

nt
ai

n 
H

ar
dw

ea
r

O
ut

do
or

 R
es

ea
rc

h

LL
 B

ea
n

RE
I

M
am

m
ut

68
6

Bl
ac

k 
Di

am
on

d

De
sc

en
te

Tr
ew

Sa
lo

m
on

Ka
rb

on

N
or

ro
na

Ed
di

e 
Ba

ue
r

Ro
ss

ig
no

l

Bo
gn

er

M
on

te
c

Ra
b

Kj
us

Ku
hl

Do
pe

Pi
ct

ur
e

O
th

er

59%
54%

33%

OUTERWEAR FOR SNOWBOARDING
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CROSS COUNTRY CLOTHING
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AIDED AWARENESS PERCEPTIONS (VERY OR SOMEWHAT POSITIVE)

BASE AND MIDLAYER
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A P PA R E L  B R A N D S
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FAVORITE  OUTWEAR
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PURCHASED BASE/MID
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