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UNAIDED AWARENESS

Responses below reflect top-of-mind, unaided responses. Respondents were only asked for their respective sports. All respondents were asked about
base/midlayers. Data were cleaned, coded, and aggregated. "Other" in each category includes many other brands (<1% each).

OUTERWEAR FOR SKIING
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BASE AND MIDLAYER
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Swix
Patagonia
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Salomon
North Face
Craft
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Columbia
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AIDED AWARENESS AND PERCEPTIONS

Mountain Hardware

Responses below reflect aided responses where respondents were shown a list of brands then asked if they were aware of each brand. Respondents
were shown all brands, not filtered by sport. If they were aware of the brand, they were then also asked their perception of that brand (somewhat or very
positive perception shown).

I AIDED AWARENESS [* PERCEPTIONS (VERY OR SOMEWHAT POSITIVE)

The North Face 3% Descente _ ‘512?
Columbia 57 Roxy — [— 20%
Patagonia gg; Swix _ ig;

Under Armour 22; Volcom — S}j

Marmot A Cotopaxi _ o

Spyder 6g6  [—

Burton SO

Helly Hansen Flylow [

Salomon Bogner [

Arc'teryx oo Jack Wolfskin _ S

Smartwool o Montec _ S

Rossignol Py Rab o

Black Diamond ng Ortovox & i?,i

Obermeyer ;‘gi Norrona h §3j

Mountain Hardware ZS; Picture _ ;3;

Dakine o Kari Traa 75

Hot Chl”yS gz://: Holden h g?%

Outdoor Research %f Fera h %/

Head g;‘ﬁ WhiteSpace _ -

Mammut ggf Elevenate -_ ;é,

Quiksilver Sgi Terracea h ;é/
Billabong g;;

OUTERWEAR FAVORITE, PAST PURCHASE, AND FUTURE CONSIDERATION

Responses below show participants’ favorite outerwear brands (they could only select one), brands they report having purchased in the
past 12 months, and brands they would consider the next time they're shopping for outerwear (they could select multiple).

FAVORITE OUTWEAR PURCHASED OUTERWEAR WOULD CONSIDER BUYING OUTERWEAR

Patagonia 13.0% 22.5%
The North Face QL 21.9%
Arc'teryx 8.4% 8.8%
Spyder 6.6% 11.6%
Columbia 5.9% 15.6%
Helly Hansen aHERE 10.6%
686 4.2% 6.7%
Burton 4.2% 10.7%
Marmot 3.8% 7.5%

Flylow 3.2% 6.8%
Obermeyer 3.2% 6.3%
Stio 2.7% 5.8%

Mammut 1.4% 3.1%
Outdoor Research 1.4% 4.5%
Volcom 1.3% 3.4%
Mountain Hardware 1.2% 7.1%
Norrona 1.1% 1.5%
Bogner 0.9% 1.0%
Descente 0.8% 1.4%
Black Diamond 0.7% 5.1%
Roxy 0.7% 2.1%

Salomon 0.7% 3.2%
Picture 0.6% 0.8%

Rab 0.5% 1.5%
Smartwool 0.5% 8.7%
Dakine 0.4% 3.4%
Elevenate 0.4% 0.6%
Montec 0.4% 1.5%
Ortovox 0.3% 0.9%
Quiksilver 0.3% 0.9%
Under Armour 0.3% 6.5%
Cotopaxi 0.2% 3.3%

Hot Chillys 0.2% 2.4%
Rossignol 0.2% 1.3%
Swix 0.2% 1.1%

Terracea 0.2% 0.2%
Billabong 0.1% 0.7%
Holden 0.1% 0.3%

Kari Traa 0.1% 1.3%

BASE AND MIDLAYERS . FAVORITE, PAST PURCHASE, AND FUTURE CONSIDERATION

Responses below show participants’ favorite base/midlayer brands (they could only select one), brands they report having purchased in the
past 12 months, and brands they would consider the next time they're shopping for base/midlayers (they could select multiple).
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FAVORITE BASE/MID PURCHASED BASE/MID WOULD CONSIDER BUYING BASE/MID

Patagonia 17.0% 20.6%
Smartwool 15.8% 26.4%
Under Armour 9.9% 15.4%
Hot Chillys 5.4% 8.2%
The North Face 5.0% 13.5%
Columbia 3.5% 9.5%

Helly Hansen 2.6% 6.7%
Burton 2.6% 6.5%

Arc'teryx 2.1% 4.2%

Spyder 2.0% 8.3%

Kari Traa 1.9% 3.3%

686 1.2% 2.1%

Stio 0.9% 3.5%

Outdoor Research 0.8% 3.2%
Mountain Hardware 0.8% 5.0%
Marmot 0.7% 3.1%
Mammut 0.6% 1.0%

Black Diamond 0.4% 2.2%
Dakine 0.4% 1.6%

Ortovox 0.4% 0.9%
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