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CONSUMER BELIEFS ABOUT SUSTAINABLE EQUIPMENT AND APPAREL

HOW MANY SEASONS DO YOU EXPECT TO GET OUT OF EACH OF THE FOLLOWING?
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1% 1% 2%15% 30% 51%

1% 1% 10%4% 9% 74%

1% 1% 10%1% 9% 77%

SNOWBOARD BOOTS
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1% 6% 25%21% 20% 27%

SKI BOOTS
(ALPINE, TOURING, OR TELEMARK)
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TO WHAT EXTENT DO YOU AGREE OR DISAGREE WITH THE FOLLOWING STATEMENTS?

WHEN YOU HEAR THAT A PIECE OF EQUIPMENT OR APPAREL IS SUSTAINABLY MADE, 
WHAT DO YOU THINK THAT MEANS? (CODED OPEN-ENDED RESPONSES)

22% 37% 22% 9% 10%

20% 37% 26% 8% 9%

49% 32% 12% 4%4%

55% 29% 10% 3%3%

19% 42% 24% 7% 8%

MADE FROM ECO-FRIENDLY MATERIALS

MADE WITH ECO-FRIENDLY PRODUCTION PRACTICES

NOTED DURABILITY/MADE TO LAST/CONSCIOUS OF LIFE CYCLE OF PRODUCT

BELIEVED IT IS HYPE/MARKETING TREND

NOTED SPECIFIC BRAND/ITEM

NOTED GENERAL ENVIRONMENTALISM

SOMETHING ELSE

DON'T KNOW

61%

36%

24%

10%

3%

3%

4%

9%

I WOULD PURCHASE GEAR THAT IS MADE MORE SUSTAINABLY EVEN IF ONLY
OFFERED IN LIMITED COLORS, --SUCH AS BLACK

I WOULD TRY A BRAND I DON'T NORMALLY PURCHASE FROM IF IT MEANT
PURCHASING GEAR THAT IS MADE MORE SUSTAINABLY

I WOULD SEEK OUT A RETAILER THAT SELLS MORE SUSTAINABLY BUILT
PRODUCT IF MY NORMAL RETAILER DOESN'T SELL IT

I WOULD BE INTERESTED IN LEARNING HOW TO REFURBISH MY OWN PRODUCT 
(OR HAVE MY LOCAL RETAILER DO IT) AS A WAY TO EXTEND THE

PRODUCT'S LIFE,  RATHER THAN BUYING NEW PRODUCT

I WOULD BE INTERESTED IN HAVING MY FAVORITE BRAND PROVIDE RESALE
OPPORTUNITIES FOR MY GEAR (I.E., A BRAND REFURBISHING YOUR USED 

GEAR AND SELLING IT AT A LOWER COST), RATHER THAN THROWING IT AWAY

Strongly Agree Somewhat Agree Neither Agree Nor Disagree Somewhat Disagree Strongly Disagree
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WHAT REASONS, IF ANY, WOULD PREVENT YOU FROM PURCHASING SNOWSPORT 
EQUIPMENT (E.G., SKIS, BOARDS, BINDINGS) THAT IS MADE MORE SUSTAINABLY?

WHAT REASONS, IF ANY, WOULD PREVENT YOU FROM PURCHASING SUSTAINABLE
SNOWSPORT APPAREL (E.G., JACKETS/SHELLS, PANTS, BASE LAYERS)?

Don’t know 
if it will last 
as long/be
as durable

It will cost
more

Concerns
about

performance

Concerns
about
safety

Not having
the latest

technology

Not knowing
where to
purchase

sustainable
equipment

Limited
color

options

OtherMy preferred
brand is

not making
sustainable
equipment

Nothing 
would

prevent 
me from

purchasing
sustainable
equipment

Not knowing
what brands
are making 
sustainable
equipment

53% 52% 52% 29% 28% 23% 19% 13% 10% 9% 8%

Don’t know if 
it will last as 

long/be as
durable

It will cost
more

Concerns
about

performance

Not having
the latest

technology

Not knowing
where to
purchase

sustainable
apparel

Limited
color

options

OtherMy preferred
brand is

not making
sustainable
equipment

Nothing 
would 
prevent
me from

purchasing
sustainable
equipment

Not knowing
what brands
are making 
sustainable

apparel

52% 49% 46% 25% 21% 18% 18% 11% 10% 8%
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AWARENESS OF BRANDS SELLING SUSTAINABLE SNOW SPORTS GEAR

WHERE WOULD YOU EXPECT TO BUY SUSTAINABLE 
EQUIPMENT AND APPAREL MADE FROM RECYCLED
AND/OR RECYCLABLE MATERIALS?

WHERE WOULD YOU WANT TO 
LEARN MORE ABOUT
SUSTAINABLE EQUIPMENT
 AND APPAREL?

Local,
specialty,

brand
store

Local,
specialty,
indepen-

dent retail

78% 71%

Internet-
only

specialty

64%

Chain
specialty

store

56%

Store at
a resort

37%

Re-Sale/
Used gear

store

35%

Internet
big-box

24%

General
department

store

10%

Other

3%

DIRECTLY FROM A BRAND     73%

PATAGONIA  36%

NORTH FACE  6%

REI    6%

BURTON   4%

STIO   2%

PICTURE   2%

ROSSIGNOL  2%

SALOMON  2%

COTOPAXI  2%

SCARPA   2%

ARCTERYX  1%

JONES   1%

LIB TECH   1%

WNDR ALPINE 1%

686    1%

HELLY HANSEN 1%

FACTION SKI  1%

MTN HARDWEAR 1%

OTHER    20%

DON'T KNOW  9%

IN-PERSON DEMOS      40%

DIRECTLY FROM AN ATHLETE/
INFLUENCER

DIRECTLY FROM A RETAILER    60%

DIRECTLY FROM A SNOWSPORTS 
PUBLICATION      

53%

NONE  – I DON’T WANT TO LEARN 
MORE ABOUT  RECYCLED 
EQUIPMENT AND APPAREL     

6%

22%
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(OPEN-ENDED RESPONSES)



46% 29% 13% 8% 3%

FOR FUTURE PURCHASES OF SNOWSPORT EQUIPMENT 
AND APPAREL, HOW WILLING WOULD YOU BE TO BUY
THE FOLLOWING MADE FROM RECYCLED MATERIALS?

RECYCLED SKIS      $50

RECYCLED BOARDS     $50

RECYCLED BINDINGS     $0

RECYCLED JACKETS/SHELLS   $20

RECYCLEDBASE/MID LAYERS   $5

RECYCLED GOGGLES     $0

RECYCLED HELMETS     $0

RECYCLABLE SKIS     $10

RECYCLABLE BOARDS     $1

RECYCLABLE BINDINGS    $0

RECYCLABLE JACKETS/SHELLS   $0

RECYCLABLE BASE AND MID LAYERS $0

RECYCLABLE GOGGLES    $0

RECYCLABLE HELMETS    $0

RECYCLABLE SKIS

RECYCLABLE BOARDS

RECYCLABLE BINDINGS

RECYCLABLE JACKETS/SHELLS

RECYCLABLE BASE/MID LAYERS

RECYCLABLE GOGGLES

RECYCLABLE HELMETS

27% 37% 15% 13% 8%

30% 33% 18% 13% 6%

23% 25% 17% 30% 6%

21% 30% 19% 22% 9%

46% 34% 12% 5% 3%

27% 33% 10% 6% 26%

55% 24% 11% 5% 4%

FUTURE PURCHASES OF SNOWSPORTS EQUIPMENT 
AND APPAREL, HOW WILLING WOULD YOU TO BE TO BUY 
THE FOLLOWING IF IT WERE MANUFACTURED TO BE 
RECYCLABLE? 

RECYCLED SKIS

RECYCLED BOARDS

RECYCLED BINDINGS

RECYCLED JACKETS/SHELLS

RECYCLED BASE AND MID LAYERS

RECYCLED GOGGLES

RECYCLED HELMETS

48% 27% 12% 7% 7%

49% 26% 11% 9% 5%

47% 21% 10% 15% 7%

44% 26% 10% 13% 7%

58% 24% 10% 4%5%

41% 27% 7% 4% 22%

WILLINGNESS TO PAY MORE 
IF MADE FROM RECYCLED
MATERIALS 
(MEDIAN AMOUNTS SHOWN. $0 MEANS MOST 
PEOPLE INDICATED THEY WOULD NOT PAY EXTRA.)

WILLINGNESS TO PAY MORE IF 
MANUFACTURED TO BE 
RECYCABLE 
(MEDIAN AMOUNTS SHOWN. $0 MEANS MOST 
PEOPLE INDICATED THEY WOULD NOT PAY EXTRA.)

Extremely Willing Somewhat Willing A Little Willing Not at all Willing Don’t Know

Extremely Willing Somewhat Willing A Little Willing Not at all Willing Don’t Know
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(MEANING, RATHER THAN ENDING UP IN A LANDFILL, 
THE MATERIALS COULD BE RECYCLED)



WHERE WOULD YOU EXPECT TO DROP OFF OR SHIP YOUR 
SNOWSPORT EQUIPMENT FOR RECYCLING?

WHERE WOULD YOU EXPECT TO 
LEARN ABOUT OPPORTUNITIES 
FOR RECYCLING SNOWSPORT 
EQUIPMENT?

Local,
specialty,

brand
store

Local,
specialty,
indepen-

dent
retail

70% 67%

Internet-
only

specialty

63%

Chain
specialty

store

59%

Store at
a resort

43%

Re-Sale/
Used 
gear
store

41%

Internet
big-box

20%

General
department

store

13%

Other

7%

DIRECTLY FROM A BRAND     89%

AT A RE-SALE/USED GEAR STORE 53%

AT A RESORT STORE    42%

OTHER       4%

AT AN INDEPENDENT RETAILER   71%

AT A CHAIN SPECIALTY STORE      55%
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